Task 1. Reading Comprehension (5 points)
Read the following article and mark the statements as True or False
Going viral
Six years ago, ad executive Ed Robinson carried out an experiment. He spent $10,000 to produce a humorous video about a man who meets an explosive end while inflating a child’s raft. He attached his firm’s Web address to the clip and emailed it to five friends. Then he waited.

By the end of the week, more than 60,000 people had seen the twelve-second video, Robinson says. The video had “gone viral”, passing from Robinson’s friends to their own friends and from there, to blogs and sites across the Web. Within three months, Robinson’s Web site received 500,000 hits.
For Robinson, the traffic was confirmation that the video and others like it could create a buzz and, in turn, make big bucks. “I was trying to prove a point: If you entertain your audience, they will get it and the viral mechanism will make the audience come to watch you.”

Casting in.
Companies have gotten the message. Lured by the prospect of reaching millions of consumers without also spending millions of dollars for television air time or space in print media, companies have shifted more ad dollars to the Net. Video viral marketing – so named because it relies on computer users to spread commercials from person to person – has expanded from a negligible piece of the advertising pie to a $150 million industry, researchers estimate.
Victim of its own success.
However, viral marketing has become a victim of its own success. As more ads and user-created videos go online, getting ads to go viral has become increasingly difficult. Whereas these ads were once relatively rare, they now have to compete with millions of other video clips. Companies need to spend more to give their message an edge. Today, Robinson’s London company, The Viral Factory, charges $250,000 to $500,000 to create ads he guarantees will reach a wide audience.
Video sites.
Not only do advertisers need to spend more to make the ads, but increasingly, they have to pay to get them seen in the first place. Rather than waiting for new videos to drop into their mail boxes, users are now going to sites like YouTube for entertainment. Many of the hundred or so video sharing sites still do not charge for posting videos: they fear that too many ads will drive away audiences and stifle user-created content. After all, users go to these sites to see the videos most people find interesting, not ones some company paid to place. However, the largest and most popular sites, like YouTube, which shows about 100 million videos daily, already sell some spots, though they won’t disclose advertising fees.
Going mainstream.
It makes sense that video-sharing sites are wary of turning off users with too many ads. Neither the sites nor advertising companies want viral to become the new online spam. Still, with people spending more time on the Net, and many using video-friendly high-speed connections, it seems highly likely that viral video advertisements will become mainstream before long. And, as competition for online user attention increases, companies will be forced to do more to ensure their ads are watched. That in turn could encourage Web sites to charge more for spots. The bar has been raised.
1. Robinson proved that customers would spread advertisements if they are entertaining.       T     F

2. Companies have reallocated advertising budgets worth millions of dollars to the Net.         T     F
3. Individual video ads have more shock impact than they did in the past.                                T     F

4. Video ads have to compete with increasing numbers of other online videos.                        T     F

5. Video sharing sites believe that more ad content will attract users to their sites.                   T     F
Task 2. Fill the gaps in the following text with only one word in each space. There is an example at the beginning (0)

(15 points)
The Mystery of Stonehenge

Stonehenge is a group of very large, tall stones arranged in (0) circles which stand on Salisbury plain in the south of England. They look _______________(1) they have been put there by a race of giants. The stones originally came from south Wales, 240 miles away. They are _________(2) big and heavy that the transportation of these stones over ___________(3) a distance is incredible. The question is why did they use _________________(4) huge stones and why are there such a _________________(5) of them? It must have been quite __________(6) nightmare transporting them. Stonehenge is such _______________(7) mystery _______________(8) all kinds of theories have been put __________________(9)  to explain it. The stones _____________(10) to have been put there in about 2500 BC and one fairly plausible theory is that they are a religious sign. It is just ____________________(11)  likely, however, that they were a way ______________(12) studying the sun. It is also believed that the stones may have _________________(13) used in religious ceremonies by druids, but this theory is not ______________(14) popular with scientists as the first two, but it all happened ______________(15) long ago that it is impossible to be sure what Stonehenge means. 
