Beauty and Elections
A thing of beauty is a joy forever – so the proverb says. Research is now revealing that beauty brings not only joy, but also many other things including money, jobs and even electoral success.

For a long time, the study of the impact of beauty was mainly the domain of psychologists and sociologists – their findings showed that attractive people tend to be more popular, have mentally and physically a better health, are more extravert, etcetera. In the last 10-15 years, also economists have turned to analyzing beauty and started investigating the economic effects of beauty. One of their findings is that there is a ‘beauty wage premium’, that is, good looking people earn 10 to 15 % more on average. Surprisingly, the effect of beauty was found to be bigger for men than for women.
Economists now have turned their attention to the electoral effects of beauty. Daniel Hamermesh, an economics professor of the University of Texas, has indeed found out that better looking economists are more likely to get elected as vice president or to the executive committee of the American Economic Association (AEA), the most important association of academic economists. 
At the annual election for these positions, the members of the association are mailed, for each candidate, a short biography and a picture. They then mail the name of the candidate of their choice to the election organizers. Hamermesh asked four first year PHD students to rate, based on the sent pictures, the beauty of all 216 economists, who had been a candidate at the AEA elections between 1966 and 2004, on a scale from 1 to 10. The average of the standardized rating of these 4 raters was then used as an indicator of the (perceived) beauty. He found that among the candidates with above average beauty, the fraction of winners was 54.8%, while for the candidates with below average beauty, this fraction was 45.2%. Hence, the better looking people are more likely to win the elections. To see whether it was beauty itself, rather than characteristics potentially correlated with beauty, that lead to the link between beauty and electoral success, he controlled for such characteristics like the academic impact of the candidate (measured by his or her citation count), the affiliation (at which university he or she works), gender and age (proxied by the years since graduation). But even then the positive effect of looks on the probability to be elected persisted, an effect that, like in the case of the wage premium, is greater for men than for women.

A recent working paper by Berggren, Jorhdal and Poutvara uses data on elections in Finland and confirms the electoral beauty premium – Finish candidates that are perceived to be better looking get a higher share of the vote – for each extra unit of beauty (on a scale from one to 5), the vote share will be about 2.5 percentage point higher for female candidates at the national elections. The effect for males was found to be slightly lower.
One might be tempted to extrapolate these results to the past Ukrainian elections - the above results could then help to explain why some might have been interested in harming the good looks of a presidential candidate. Or why Tymochenko gets more votes than Vitrenko. Of course, we have to be very careful with such extrapolations. Indeed, not only do the above mentioned studies show that the effect of beauty on electoral outcomes is relatively small, but in addition, the electoral system in Ukraine differs substantially from those in Finland and those of the AEA. 
